IMPACT: International Journal of Research in
Business Management (IMPACT: IJRBM);
ISSN(Print): 2347-4572; ISSN(Online): 2321-886X
Vol. 10, Issue 1, Jan 2022, 1-6

© Impact Journals

A STUDY OF IMPACT OF USER UPLOADED PHOTOS ON VALENC E OF ONLINE
REVIEW RATINGS
Ketan Tongare

Independent Scholar, Former PhD Student, Savitribai Phule Pune University (SPPU), India

Received:01 Jan 2022 Accepted03 Jan 2022 Published: 04 Jan 2022

ABSTRACT

Online reviews have been widely studied in the hospitality and tourism literature. Travel photos notify and encourage
consumers by passing on direct travel experience. Despite the increase in travel photosin online reviews, analyzing the effects
of photos remains a challenge. This study attempts to find the impact of user uploaded photos on valence of online review
ratings. Data of 151 hotels was collected from the travel review website. The findings support the proposed hypotheses.
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